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1.
Web Site Management for the Sector of Tourism

2.
Selling on the Tourism Market (Hotel – ADV)

3.
Management of the Reservations Center.

1.
Web Site Management for the Sector of Tourism

Field of Study :

Web Designer, Web Architect, Visual Arts

Characteristics:

· Belonging to the age range of 22 - 28;

· Graduated or student in the last year of university studies, from faculties of Computer Sciences, Engineering or other faculties oriented towards learning PC programs and instruments; 

· Strong knowledge of English/French/Spanish/German/ and Italian (for foreign students).

The candidate must also posses strong knowledge regarding the following topics :

· Company Management principles;

· Tourism sector;

· Role of the Internet for the Communication and  Distribution in Tourism.;

· Electronic commerce;

· Use of the Internet as promotional channel;

· HTML language; 

· The main programs for graphic, used for the elaboration and the management of Internet Sites (Adobe Photoshop, Ms Front Page, Macromedia Fireworks, Macromedia Flash, etc.);

· Video Files elaboration and management.

Another characteristics:


Team work skills;


Good relating capacities;


Versatility in applying himself/herself to all the aspects of the activity;


Problem solving.

2.
Selling on the Tourism Market(Hotel – ADV)

Field of study :

Economics, Law, Political Sciences, Marketing in Tourism.

Characteristics:

· Belonging to the age range of 22 - 28;

· Graduated or student in the last year of university studies, from faculties of Economics, Law and Political Sciences, having eventually a certain specialization in tourism;

· Strong knowledge of English/French/Spanish/German/ and Italian (for foreign students) and of the most used PC programs (Word, Excel, Power Point, Access).

The candidate must also posses knowledge about the following topics:

· Elements of the European and international market of tourism;

· Tourism legislation of EU, of Italy and of the country of origin(for students 

from outside the EU);

· Activity of the hotels and of the accommodation facilities in general;

· Tourism Marketing aspects;

· Sales Analysis;

· Customer’s behavior and psychology;

· Company Organizing, especially for companies working in tourism business.

Another characteristics:


Good versatility in adapting to the activity , for a better insertion and a more efficacious learning of the company and of its relations with the customers;


Team work skills;


Good capacity in managing personal relationships;


Problem solving.

3.
Management of the Reservations Center

Field of study:

Economics, Marketing for Tourism, Political Sciences.

Characteristics :

· Belonging to the age range of 22 - 28;

· Graduated or student in the last year of university studies, from faculties of Economics and Political Sciences(Marketing);

· Good knowledge of English/French/Spanish/German and Italian(for the foreign students) and of the most used PC programs (Word, Excel, Power Point, Access).

The candidate must also posses strong knowledge about the following topics:

· Elements of the European and international market of tourism; 
· Activity of the hotels and of the accommodation facilities in general;

· Tourism Marketing aspects;
· Sales Analysis;

· Customer’s behavior and psychology;

· Company Organizing, especially for companies working in tourism business
· Role of the Internet for the Communication and  Distribution in Tourism. 

Another characteristics:


Good versatility in adapting to the activity, for a better insertion and a more efficacious learning of the company and of its relations with the customers;


Team work skills;


Good capacity in managing personal relationships.


Problem solving. 
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